
Tobacco  giant  Imperial
Brands’  profits  hit  after
Russia exit
Tobacco giant Imperial Brands has reported a sharp drop in
profits  following  its  exit  from  Russia  and  the  country’s
associated markets in March.

In  its  full-year  results  on  Tuesday  (November  15),  the
Bristol-headquartered  company  said  operating  profits  had
fallen by 14.7% over the year to £2.6bn – down from £3.1bn the
year before.

The maker of Gauloises and Davidoff cigarettes said adjusted
group operating profit was up 1.8%, however, with growth in
the company’s tobacco and next-generation products offsetting
a distribution decline.

The company said it had also delivered share growth in four
out of five markets, with gains in the US, UK, Australia and
Spain offsetting declines in Germany.

Stefan Bomhard, chief executive of Imperial Brands, said: “In
line with our five-year strategy, increased investment and a
more consumer-centric approach have improved delivery in both
our  priority  combustible  markets  and  our  next  generation
product operations.

“At  the  same  time,  disciplined  capital  allocation  has
strengthened our balance sheet to reach our target leverage.
This has enabled us to enhance shareholder returns through an
ongoing  share  buyback  programme  alongside  a  progressive
dividend.”

Imperial Brands said it was “confident” its investments and
initiatives would help the growth of its adjusted operating
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profit  to  improve  over  the  next  three  years,  adding  the
acceleration in the 2023 financial year would be driven by a
focus on pricing and cost savings, and further investment in
its newer products.

Mr Bomhard added: “Looking ahead, we are well positioned to
deliver against the next phase of our five-year strategy. The
additional investment and the actions we have taken during the
initial  two-year  strengthening  phase  have  built  stronger
foundations as we face into a more challenging macro-economic
environment.

“We are well placed to build on our track record of delivery
over the next three years, improving returns and creating
sustainable growth in shareholder value.”
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